
Door Knocker Media helps raise more than $1.8M for EB Research 
Partnership 

 
Canadian production company lends emotional storytelling and innovative elevated production 

techniques to stand out in the virtual crowd 
 
TORONTO, Nov. 30, 2020 – Door Knocker Media, a leading production house, celebrates its 
recent innovative project, Venture Into Cures. The virtual benefit event featuring moving stories 
about individuals and families living with Epidermolysis Bullosa (EB), a devastating rare skin 
disease. United by a lineup of celebrity guests, more than 150,000 viewers tuned in to the live 
streamed show, raising over $1.8M USD in support of EB Research Partnership (EBRP). 
 
Door Knocker collaborated with EBRP co-founders, Jill and Eddie Vedder, to create a 
memorable and emotional experience to raise awareness and funds for critical EB research. The 
team focussed beyond traditional fundraising tactics to instead highlight EBRP’s innovative 
work in combination with impactful stories of young people and families living with EB. 
 
"Our collective goal was to inspire people and move them to take action. Venture Into 
Cures showcased the brilliant research being done to find a cure for EB and the courage and 
bravery of young people living with the disease. We're already far along on the roadmap to heal 
EB and Door Knocker’s beautiful and seamless storytelling helped maintain the momentum we 
need to cross the finish line," said Jill Vedder, EBRP co-founder. 
 
“It was important that we created pieces honouring the stories of families living with EB that 
showed their plight, and more importantly, presented how they face adversity with courage. 
There has been an influx of digital events since COVID, and we knew we would need to be 
innovative – we wanted to elevate our storytelling not only so that audiences unfamiliar with EB 
would be moved to take action, but more so that families living with EB who were watching 
from around the world would feel seen, supported and honoured,” said Matt Finlin, co-founder 
of Door Knocker Media. 
 
To stand out in the virtual crowd, Door Knocker concentrated on emotive storytelling paired 
with creative post-production. The team used remote recording platforms which allowed both 
convenient filming with celebrity guests and a safe way to capture content of those living with 
EB who are immune compromised. Post-production use of creative motion graphics and 
animation helped elevate the content, ensuring a high quality virtual program suited for a mass 
audience.  
 
“Door Knocker’s team brings a wealth of experience and a genuine connection to the purpose 
behind their work. Their commitment to EBRP’s mission and to the kids and families living with 
EB elevated the event beyond what we could have imagined. The team went above and beyond 
to ensure that the authentic emotions they experienced while producing the show would be felt 
by every person who tuned in to watch,” said Michael Hund, CEO EBRP. 
 
The one-hour event featured special appearances by Judd Apatow, Bradley Cooper, Laura Dern, 
Billie Eilish, Chris Hemsworth, Jimmy Kimmel, David Letterman, Gaten Matarazzo, Luis “King 



Kong” Ortiz, Adam Sandler, and Renée Zellweger, and inspiring musical performances by Jon 
Batiste, Alessia Cara, Andra Day, Glen Hansard, Adam Levine, Keb’ Mo’, and Lukas Nelson 
and Promise of the Real with Micah and Willie Nelson. 

To support the a-list lineup, Door Knocker scripted and produced memorable moments pairing 
celebrities with EB patients, EB families and leading medical researchers. Standout moments 
from the show include: 

• Singer/songwriter and EBRP co-founder Eddie Vedder's new video premiere for "Say 
Hi", dedicated to EB warrior Eli, and new song "Matter of Time", paired with a music 
video illustrated by renowned illustrator, Jeff Lemire and introduced by David 
Letterman  

• Actor Chris Hemsworth teaming up with EB warrior John Hudson for an emotional 
superhero story. To date, the video has surpassed almost 2 million digital views. 

• Jimmy Kimmel interviewing a team of doctors working on advancing treatments and 
cures for EB.  

• Actor Renée Zellweger's narration, with accompaniment by musician Jon Batiste, of a 
mother's story about her relentless love for her son's endless strength throughout his 
heroic battle with EB 

EB is a life-threatening genetic disorder that affects approximately 500,000 people worldwide. 
Called "Butterfly Children" because their skin is as fragile as the wings of a butterfly, children 
with EB face severe pain, open external and internal wounds, and a grueling daily bandaging 
process. There is currently no treatment or cure for EB, however EBRP's innovative Venture 
Philanthropy model is helping to fast-track not only a cure for EB, but therapies that could affect 
thousands of other rare diseases.  
 
Watch the replay stream of Venture Into Cures at www.ventureintocures.org  
See more of Door Knocker Media’s impactful work at www.doorknockermedia.com 
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About Door Knocker Media 
Door Knocker Media is a full-service production company that creates online, mobile and live 
presentation content for brands, agencies and non-profits. From concept to execution, through an 
impact-lens, Door Knocker delivers dynamic, engaging and relevant creative content.  
 
 
 
 
 
 
 


